
WHAT ARE THE 
GOALS

Lift up the driver recruitment campaigns of a 
conservative well-known company to a whole new 

level.

Change BKV’s image in an extremist TA (some people 
love it some people hate it).



INSIGHTS

Despite the fact that BKV plays an 
important role of people's everyday 
life:

• They don't recognize the importance of 
drivers

• They don't feel grateful for the everyday 
hard work

• They don't know anything about the 
company and its people



THE IDEA
„Meddigjuthatszvezetőnélkül?”

A bus without the driver is just a piece of metal with some plastic 
on it! Show people the difference and open their eyes with...

...introducing them their everyday heroes,

BUS DRIVERS



Execution & Measurement

1. Shock People 2. Introduce Heroes 3. Drive safely

Buzz and awarenessCommunication Role

Media

KPIs

Measurement

News, social, WoM

Earned buzz, Reach, Nr 
of candidates

Nr of PR app, UU

Maintain awareness 
and change image

In APP, Social, Website

Profile View, App user, 
Nr of candidates

Attribution modelling

Empower recruitment

Socail, PPC

Nr of candidates, 
image index

Attribution modelling



1. Shocking the people

The missing bus drivers – Using fake 
news for a good purpose

Cooperation with the biggest news sites and 
TV channels.

We create pre-edited fake news that will appear in 
the most watched news headlines, generating buzz 
and building awareness.
People will make conspiracy theories, what could 
happen; what will be next day and how a basic 
morning could be managed without drivers.

Of course some people (the haters) will blame BKV 
for everything, as always. It will be a great 
opportunity to show them they're wrong.



2. Introducing the Heroes – Driving a bus is sexy

Introduce the drivers via live BKK App
People can find out who drives the 
bus/tram in real time and can endorse 
them for their help of transporting from 
A to B.
All the endorsements can be shared via 
social platform organizing a 
weekly/monthly/yearly competition 
between drivers.
This way we can improve the general 
reputation of bus drivers from passenger 
perspective and empower employer 
branding as well.



3. Drive safely – Life at BKV

EXPERIENCE EDUCATION EMPLOYEES

Show the life in BKV from a 
different perspective.

Introducing BKVR, a 360° video that 
can be watched via smartphone and 
for the full experience via Google 
Cardboard.
Cardboard can be delivered via Lokál
sampling.

Organizing BKV driving 
camp for outsiders

Having a C or D category license 
doesn't mean experience. 
Learn from the best drivers of the 
country.
Social media events.

Never underestimate the 
power of Community

Show people how strong is the bond 
between BKV employees by opening 
the gates for outsiders.
Let them feel the BKV feeling.



Media plan
2019 2020

Phase 1: 
Shocking people

Phase 2:
Introducing the 

Heroes

Phase 3:
Drive Safely

HY1 HY2 HY1 HY2

PR

OOH

Social

OOH

Social

OOH

Social

PPC

PPC



HOW WE CONNECT TO PEOPLE

OWNED

Website, BKK app, Vehicles

PAID

Social, PPC, Paid OOH

EARNED

Social buzz via Phase 1 and 2

BRINGING THE PEOPLE CLOSER TO BKV WITH THE HELP OF EVERYDAY HEROES

MAKING THE DRIVER SEAT SEXY WILL INCREASE THE NUMBER OF CANDIDATES



Be there!

Kickoff your career!

View the streets from a different perspective!


