
 
 

BRIEF: VODAFONE 1% TAX DECLARATION - AWARENESS & REWARD CAMPAIGN 

BACKGROUND 
Vodafone is one of the leading players on the Hungarian telecommunication market, serving more than 3 million 

mobile customers. In spite of a seemingly stable customer base, we face new challenges arising from the 

dynamically changing customer demands. The average data consumption has rapidly grown in the recent years 

and we expect it to increase by an additional 50-60% per year in the future. In addition, Vodafone aspires to 

represent and promote social responsibility, as well as maintain its trusted and socially conscious brand image. 

Through our business, we aim to build a digital society that enhances socio-economic progress, embraces 

inclusion and does not come at the cost of our planet. 

PROBLEM 
Since the launch of the eSZJA tax declaration system less taxpayers tend to offer the 1% amount of their annual 

income tax to civil organizations that could even endanger the organisations’ operation, even though this 

amount is included in their taxes anyway. How can we reverse this negative change and drive attention to the 

importance of deciding about the 1%? 

INSIGHT 
People might not know or forget about the opportunity of offering the 1% of their income tax for civil 

organisations, or underestimate the impact they could potentially make with it.  

 

Supporting facts: the number of people deciding about their 1% decreased by more than 100.000 taxpayers from 

2018 to 2019, while the total number of tax declaration increased. 

COMMUNICATION OBJECTIVE 
Raise awareness of the importance to declare which civil organisation receives the 1% of one’s annual income 

tax, meanwhile proactively encourage Vodafone mobile customers to make the decision and create opportunity 

for civil organisations to promote themselves. 

BUSINESS OBJECTIVE  
Strengthen Vodafone’s position as a socially aware and conscious company, meanwhile gain a competitive 

advantage on the telecommunication market by increasing the Net Promoter Score of Vodafone customers, that 

measures customer satisfaction, as well as predicts business growth. 

TARGET GROUP 
Vodafone mobile users, ABC status, high school diploma or higher education, pays annual income tax, digitally 

educated and uses mobile apps as well as the eSZJA tax declaration system. 

THE IDEA 
Create an awareness campaign, hence a social conversation about the importance of the decision making about 

the 1% of annual income tax, and incentivise Vodafone mobile users by offering them 20GB of free data in return 

if they do so. 

EXTENDED IDEA 

1st Phase: the first 19 days 

We would like to use paid digital & social media channels to communicate the importance of deciding about the 

fate of 1% and emphasize, that “small contributions create one great impact” while this is an opportunity to 

do something good without additional costs, as this amount is part of the taxes anyway. All this through branded 

static media content and supported by PR articles. 

 

 



 
 

2nd Phase: the month before tax declaration due date 

We aspire to continue to raise awareness of the cause, by involving influencers fitting to the Vodafone brand, to 

contribute to spread this message by choosing and highlighting a civil organisation of their choice, and through 

them invite customers to make the decision.  

At the same time, the focus of the digital campaign could transform from static to video materials. We also aim 

to extend the message with a call to action. In case a Vodafone customer visits the dedicated section of the My 

Vodafone App and shares which civil organisation they decided to choose in their tax declaration anonymously, 

they receive 20GB of free data. We would support this phase by base communication as well, such as SMSs and 

EDMs. 

 

3rd Phase: Follow-up 

It would start after the 20th of May, the last day of tax declaration by summarizing which organisations our 

customers supported the most. We would send a thank you message to those who participated, including 

reinforcing the weight of their impact and enhance their feel of belonging to one greater entity. Likewise, a 

summarizing video with a thank you message from the most supported organisations.  

In addition, the top3 most supported organisations by our customers would receive free mobile services for a 

year from Vodafone, which also would be included in the follow-up communication. 

 

Website: 

All this would we supported by a landing page with the aim of educating people about the topic. We would like 

share information about the process and significance of the 1% declaration, meanwhile create a platform for civil 

organisations to represent themselves with creative introductory videos and highlight Vodafone’s contribution. 

AGENCY TASKS 

 Deliver creative concept of digital communication 

 Find relevant influencers to strengthen online presence 

 Find relevant civil organisations to cooperate with  

 Create support and educational videos 

 Create the concept of an internal event for Vodafone employees 

 Create PR materials & summary video 

TIMING 

 General awareness creation   – 1st of April - 19th of April  

 Activation & Awareness creation   – 20th of April - 20th of May  

 Reinforcement: follow-up communication  – 21st of May - 31st of May 

BUDGET 

38.000.000 HUF + VAT (including media cost) 

 19.000.000 HUF (Media cost – Programmatic, Facebook, YouTube) 

 3.000.000 HUF (Social videos) 

 3.000.000 HUF (Educational videos) 

 5.000.000 HUF (Creative materials for digital campaign) 

 3.000.000 HUF (Influencer cost) 

 2.000.000 HUF (Vodafone internal event) 

 3.000.000 HUF (Agency fee) 

SUCCESS MEASUREMENT (KPIs) 

 Digital campaign impression – 9 million 

 Nr. of customer incentive activation (20GB) – 300.000 

 Social engagement rate – min. 5% 

 NPS increase – +3 pp. 

 Create PR buzz  


