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1. THE INTERNATIONAL FESTIVAL OF CREATIVITY 
 

The Cannes Lions International Festival of Creativity is the largest gathering for professionals working in the marketing 
and advertising industry. During the event, the most prestigious awards in advertising are also presented. 

The Young Lions competition is one of the most dynamic parts of the Cannes Lions Festival. Each year, the most 
talented and creative young professionals compete for the Young Lions championship title. Since the participants are 
winners of their national competitions, we can confidently say that the best of the best face off—against each other and 
against time. 
 
There are seven categories in total, each focusing on a different theme, but all follow the same structure: teams receive 
a brief from a company on the morning of the competition and then teams have 24 hours — or 48 hours in the case of 
the Film category — to develop a campaign. After an online evaluation, the jury selects the best entries. Finalist teams 
then present their project live, in English, to the jury and their fellow competitors. 
 
The category winners of the national preliminary competition will compete at the Cannes Lions Festival of 
Creativity from June 16 to 20, 2026. The organizers will provide the winning team with entrance tickets, 
accommodation, and plane tickets. (Transfers, meals, and any other additional costs must be covered by the 
participants themselves.) 
 
 

2. ORGANIZER OF THE YOUNG CANNES LIONS 2026 PRELIMINARY COMPETITION 
 
As in previous years, the Hungarian national preliminary competition is organized by KRU (Creative Talent Program), 

the talent development program of MAKSZ (Association of Communication Agencies in Hungary), the official local 

representative of the competition. You can apply for the competition until midnight on March 1, 2026, in the [Nevezés] 

menu at https://kruelovalogato.hu/young-cannes-lions.php 

Only teams that have successfully applied will be eligible to participate in the online briefing. 

3. REQUIREMENTS AND GENERAL RULES 

• Competitors must be 30 years old or younger (born on or after June 26, 1995)  

• Students and higher education attendees (with the exception of those employed at an agency while studying) 
are not eligible to participate in the Young Lions competition 

• Confident use of the English language, both spoken and written, is essential 

• Teams must consist of 2 members 

• Eligible fields include advertising, communication, PR, media, design, and marketing 

• At least one member from each team must attend the category briefing 

• All works created during the Young Lions competition are the property of MAKSZ and the sponsors of the 
relevant category in the preliminary competition 

• If sponsors wish to use the submitted works in a campaign, participants agree to this without any financial or 
professional compensation 

• Teams may participate in Cannes Lions in consecutive years if they repeatedly win their local competition 

• A team may participate in only one competition at Cannes Lions, even if the event dates do not overlap 

• External help is not allowed 

During presentations by the TOP 3 teams, the other competitors may remain in the room. 

https://kruelovalogato.hu/young-cannes-lions.php


 
 

 

 

 

 

 

 
4. DISQUALIFICATION FROM THE COMPETITION 

The aim of the national preliminary is to select the best team to represent Hungary at the Cannes Lions International 
Festival. We expect competitors to respect one another and not influence the chances of others unfairly. 

MAKSZ reserves the right to immediately disqualify any team that violates the rules outlined in this document, either 
during the competition or after the winners are announced. If there is strong suspicion that a team knowingly broke the 
rules, even the declared winners may be disqualified. 

The following will result in immediate disqualification: 

• If at least one team member is absent from the competition briefing 

• If any team member does not meet the age or professional requirements 

• If the presentation submitted by the teams is not anonymous (i.e., it includes the creator's or company’s 
name) 

• In cases of cheating or using external assistance 

• If the submitted work is proven not to be the original idea of the competitors 

• If the submitted content violates good taste or contains vulgar material 

Disqualified teams and the reason for disqualification will be made public by the jury. 

 

5. CATEGORIES AND PARTICIPATION REQUIREMENTS 

The following 6 categories are open for application in the Hungarian Young Lions competition: 

• DIGITAL: 

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working in creative communications /advertising/ digital agencies.  

o Freelancers will be accepted to compete in this competition  
o In-house creative teams from client companies will be accepted to compete in this 

competition. 

• MARKETERS: 

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working for client companies that engage the services of advertising and communications companies 
(i.e. Intel, Coca-Cola)  
 

o We do not accept advertising agencies to compete in the Young Marketers competition.  
o Freelancers are not eligible to compete in Young Marketers. 

 

 

 



 
 

 

 

 

 

 

 

• MEDIA:  

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working for media agencies or specific in-house media departments in agencies.  

o Freelancers will be accepted to compete in this competition.  
o In-house media teams from client companies will be accepted to compete in this competition. 

• PR 

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working for PR agencies or specific in-house PR departments in agencies.  

o Freelancers will be accepted to compete in this competition.  
o In-house PR teams from clients will be accepted to compete in this competition. 

• PRINT: 

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working in creative communications /advertising/ digital agencies.  

o Freelancers will be accepted to compete in this competition.  
o In-house creative teams from client companies will be accepted to compete in this 

competition. 

• FILM: 

• Made up of two young professionals  

• Age 30 or under, born on or after June 26, 1995 

• Working in creative communications /advertising/ digital agencies.  

o Freelancers will be accepted to compete in this competition.  
o In-house creative teams from client companies will be accepted to compete in this 

competition. 

MAKSZ and the Jury reserve the right not to send a winning team from every announced category. 

The goal of the competition is to provide an opportunity for young creative professionals, media planners, marketers, 
and PR specialists to: 

 

• Participate in one of the world's most important international advertising competitions 

• Represent Hungary 

• Broaden their horizons 
 

"I can't stop calling the experience a whirlwind - and in the best way possible! I've come home so 
inspired and fired up to do great work!"  
 
Mahira Hussain, Pakistan Advertisers Society, Pakistan 
 
 



 
 

 

 

 

 

 

6. SCRIPT AND TECHNICAL GUIDELINES 

ONLINE BRIEFING:  

- Film, Digital, Print       Monday, March 2, 08:30 

- PR, Media, Marketer     Tuesday, March 3, 08:30 

 

Submission Deadlines: 
- Digital, Print       Wednesday, March 3, 8:30 

- Film, PR, Marketers, Media    Tuesday, March 4, 8:30 

 

IMPORTANT: Please begin uploading your work well before the deadline! 

SUBMISSION METHOD: 

- Go to [kruelovalogato.hu] → Registration Menu → Enter Color Code and Password 
- Select the appropriate Category → Name your Entry 
- To ensure anonymity, DO NOT INCLUDE YOUR NAME OR COMPANY NAME in the 

submission. Submissions with identifying info will be disqualified! 

7. DELIVERABLES 

FILM: Task: Produce an original 60-second film ad in response to the brief. Note: just for this Competition, the 

deadline is 48 hours. 

- 60 Second Film 
- The written explanation (300 words) 
- A short summary of what happens in the film (150 words) 
- Cultural/context information (150 words) Please explain any cultural terms, references or viewing context 

which you feel need explanation. 
 

MEDIA: Task: Develop an innovative media strategy based on compelling insights, showing how you’ll use different 

media channels and encourage engagement in response to the brief. 

- 10 slide Power Point 
- The written explanation (450 words) 
- Describe the creative idea/insights (150 words) Research and data gathering. Describe the strategy (150 

words) Target audience, media planning and approach 
- Describe the execution (150 words) Implementation, media channels and integration, timeline and scale. 

 

 

 



 
 

 

 

 

 

 

 

PR: Construct an effective and engaging PR campaign in response to a communications challenge described in the 

brief. 

- A 10 slide PowerPoint 
- The written submission (max 450 words) 
- Describe the creative idea (150 words) Potential for industry impact 
- Describe the strategy (150 words) Target audience, target media, PR planning, approach 
- Describe the execution (150 words) Implementation of PR activities, timeline, scale 

 

DIGITAL: Task: Build a digital-led campaign that utilises the powers of digital technology to respond to the 

challenge in the brief. 

- A Presentation Board including: 
o Example of use of 3 digital Led components, these components could be use of social 

 media platforms but also any other digital led execution 
o An image summarising the campaign 
o A four-part written submission (150 words per section) 
o Campaign Summary 
o Creative insight - How can creativity help solve the problem using social media platforms and 

technology? 
o Solution - the platforms, technology and tools used and why? 
o How does it work? - How will the digital solution help answer the brief and solve the problem faced by 

the client 
 

PRINT: Task: create a print ad that answers the challenge described in the brief. 

- Single double page spread A3 landscape print ad (42 x 29.7cm) 
- The written explanation (300 words) 
- Cultural/context information (150 words) Please explain any cultural terms, references or context which you 

feel need explanation. 
- Insight (150 words) please explain the insight and strategy behind your work. Target audience, relevance to 

the brief 
 

MARKETERS: Task: Create a product or service that answers the challenge in the brief. Note: this Competition is 

open to client marketers only, and teams must represent the company they work for. By ‘client marketers’, we mean 
marketers not working at an agency representing different clients. 

- A 10 slide PowerPoint 
- The written explanation (450 words) 
- Describe the creative idea/insights (150 words) Research and data gathering 
- Describe the strategy (150 words) Target audience, media planning and approach 

 
 
 
 
 
 



 
 

 

 
 
 
 
 
 
 
 
 
 
 
ADDITIONAL NOTES 
 

- PDF format is accepted 
- stock assets is allowed 
- Use of AI tools is allowed under the following conditions 

o In the Young Cannes Lions competition, the use of AI tools is allowed, but within regulated boundaries. 

Creativity is primarily reflected in asking the right questions and in the process of careful curation, not 

merely in the use of AI. 

o The use of AI must be clearly indicated during submission, but this will not affect the judging. 

o If AI dominates a submission too heavily, it may result in disqualification. 

 

Project Uploads on the website:  

All entries will be made available on the competition website following the awards ceremony 

 

8. JUDGING PROCESS:  

There will be 20 judges split into two groups of 10. 

Finals March 5, location tbd 

- 16:00 – 18:00: Shortlist selection 

- 18:30: Announcement of finalists (we expect all competing teams to be present at this time) 

- 19:00 – approx. 21:00: Presentations by TOP 3 teams in 5 categories, 5 minutes per team 

- Approx. 21:00: Jury deliberation and announcement of results around 22:00 

 

JUDGING CRITERIA: 

 

Kategória Creative Idea Strategy / Insight Execution Egyéb 

Design 50% – 50% – 

Digital 50% 25% 25% – 

Film 50% 30% (incl. Insight) 20% – 

Marketers 20% 
40% 

(Insight/breakthrough 
thinking) 

– 40% Interpretation 

Media 40% 40% 20% – 

PR 30% 40% (PR strategy) 30% (PR execution) – 

Print 50% 
20% Insight + 20% 
Relevancy to Brief 

10% – 

 


