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One liner. Brief in a tweet.       
Use the power of a digital-led campaign: 

-  to support overconfident young people being more conscious about how to detect 
online fraud and 

-  to convince them to activate at least one OTP security feature.  
 
 
Background / Context 
Innovation, digitalization and security are central to OTP Bank’s strategy. The bank continuously 
invests in modern technologies to strengthen financial security, and respond effectively to 
emerging risks such as fraud and phishing.   
See OTP’s security features below (supporting materials). 
 
The Challenge&Strategy 
 
The digital world is moving fast and scammers are moving even faster. 
As technology becomes more advanced, scams are getting harder to spot. Many people still 
don’t know how these attacks work, and that’s exactly what criminals rely on. 
A lack of knowledge combined with rapid digitalization means one thing: the threat is growing, 
and anyone can become a target: younger generations are more likely to fall victim of online 
and advertising fraud (see examples of online and advertising scams below). 
Real safety only works when users are part of the process. We build the lock. They hold the key. 
And together, we keep the door closed to scammers. 
 
Target Audience 

• GenZ, the first generation who are digitally native (born between 1995-2010) 
 
Insight  
 
For Gen Z false digital self-confidence is a real threat when it comes to online frauds.  
They’re the first generation that never logged off. 
They grew up online. They navigate platforms instinctively. 
They trust their digital reflexes more than expert advice. 
And that’s exactly the problem. 
They don’t reject security. 
They reject the idea that they need it. 
 



 
 
Strategy  
 
We don’t want to scare young people. 
We don’t want to lecture them. We protect them from their own overconfidence, turning 
confidence into conscious power. 
 
Key message  
Turn your confidence into protected consciousness.   
 
Message structure 
 
Insight 
We are the digital generation. Our second home is the online world, we feel confident in it, no 
one can trick us. 
 
Promise 
With using our tools your false confidence will turn into true security. 
 
Reason to believe 
Easy to set up security steps to prevent the most common types of fraud, and simple but useful 
tips to help you learn to spot fraudsters so you can stay safe.  
 
Call to Action 
Turn your overconfidence into real security (with OTP) 
 
Task: Build a digital-led campaign that utilizes the powers of digital technology to respond to 
the challenge in the brief. A Presentation Board including: 
 

• Example of use of 3 digital led components, these components could be use of social 
media platforms but also any other digital led execution 

• An image summarizing the campaign 
• A four-part written submission (150 words per section) 
• Campaign Summary  
• Creative insight - How can creativity help solve the problem using social media 

platforms and technology? 
• Solution - the platforms, technology and tools used and why? 
• How does it work?  How will the digital solution help answer the brief and solve the 

problem faced by the client 
 
 



Mandatories 
 
The brand personality of OTP Bank Hungary 
An innovative and caring leader, ensuring safety day by- day and constantly showing the way 
ahead and the new opportunities. 
It wants to remain the first but knows that it must pay attention to all of us in order to achieve 
this. 
Has an influence on our lives. 
Building on its expertise and know-how, it continuously innovates and develops, and is 
committed to finding out how it can perform better and give more, while ensuring that all this is 
useful and valuable to the people around.  
 
What style suits it best? 

• Polite 
• To the point 
• Confident 
• Dynamic 
• Service provider 
• Understanding (empathetic) 
• Able to relax but never overly personal 
• Authentic 
• Keeps abreast of the times but does not try to seem something it is not. 

 
Our most important brand values imbue the organisation and our corporate culture, reflecting 
how we work, what we offer people and how we do so: 
 



 
 
 
Supporting materials 
See attached design guide 
 
 

1. Examples of online and advertising scams 
 
Online Fraud 
 
Fake Websites 
 
Most types of fraud are based on fake websites that closely resemble online banking login 
pages or payment interfaces. If a victim enters their login details on such a site, the information 
is immediately sent to the fraudsters, giving them access to the victim’s bank account. Victims 
are usually directed to these deceptive pages through links received in fake emails or SMS 
messages. 
 
 
Advertising and Advertisement‑Related Scams 
 
Online Marketplace Scams Targeting Sellers 
 

• In this type of scam, the fraudster contacts a seller who has listed a product on an online 
marketplace, claiming they want to buy the item. To complete the transaction, the 
scammer sends a link, pretending that the payment has already been made and that the 
seller only needs to approve it, or take additional steps with a courier service to arrange 



delivery. In reality, the link leads to a fake page designed to steal personal or banking 
information. 

 
Fake Job Advertisements 
 

• Scammers advertise foreign job opportunities with attractive salaries. To apply, 
candidates are asked to transfer a certain amount of money to a bank account provided 
by the fraudsters. After receiving the payment, the scammers disappear without a trace. 

 
 

2. Useful links: 
 
MNB cash flow fraud: Idősor végoldal 
MédiaUnió Foundation, Ipsos: Hrpwr - Médiaunió: a férfiak különösen nagy veszélyben vannak, 
ha csalásról van szó 
 

3. OTP Bank’s security solutions 

Blocking Mobilbank and internetbank 
https://www.otpbank.hu/portal/hu/tudasbazis/ibmb/internetbank-mobilbank-letiltasa 

Cross- identification: adathalasz-infografika-keresztazonositas.pdf 

Transfer Guard: adathalasz-infografika-utalasor-funkcio.pdf 

Bankcard daily limit: OTP Internetbank és Mobilalkalmazás – Kártyaadatok 

OTP Bank pishing website Adathalász csalások és visszaélések formái 

 
4. Key Findings based on research datas: 

• Customers perceive an increase in the number of fraud cases. 
• One in three residents is very concerned about cybercrime. 
• One in four respondents has been involved in a fraud incident. 
• In case of fraud, customers would primarily turn to their bank first. 

 

https://statisztika.mnb.hu/idosor-4620
https://hrpwr.hu/cikk/mediaunio-a-ferfiak-kulonosen-nagy-veszelyben-vannak-ha-csalasrol-van-szo
https://hrpwr.hu/cikk/mediaunio-a-ferfiak-kulonosen-nagy-veszelyben-vannak-ha-csalasrol-van-szo
https://www.otpbank.hu/portal/hu/tudasbazis/ibmb/internetbank-mobilbank-letiltasa
https://www.otpbank.hu/static/portal/sw/file/adathalasz-infografika-keresztazonositas.pdf
https://www.otpbank.hu/static/portal/sw/file/adathalasz-infografika-utalasor-funkcio.pdf
https://www.youtube.com/watch?v=vkXQGX46TqI
https://www.otpbank.hu/portal/hu/adathalaszat

