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WHAT 
YOUNG 
CANNES 
LIONS 
ARE?  



YOUNG LIONS COMPETITIONS ARE 
YOUR OPPORTUNITY TO SHINE AT THE 

CANNES LIONS INTERNATIONAL 
FESTIVAL OF CREATIVITY.

You’ll need to have won at the local competition to 
be eligible for the young lions competitions.

WHERE WE ARE?



TECHNICAL
DETAILS 



SLIGHT CHANGES MAKE DIFFERENCE:

24H-LONG
COMPETITION

..



02th MARCH -
COMPETITION 
CATEGORIES: FILM,  PRINT & 
DIGITAL

BRIEFING: 8:30 online

SUBMISSION: 3rd MARCH 
08:30  (except for FILM)

05th MARCH -
FINALS
/1
Shortlisting Jurying: 14:00-16:30 
@ Premier Kultcafe

Announcement of TOP3 per 
Category:17:00

Live Presentations: 17:30-~20:00

Final Jurying: ~20:00-~21:00

Announcement of Winners: : 
~21:00

CATEGORIES: PR, MEDIA, 
MARKETER

BRIEFING: 8:30 online

SUBMISSION:4th MARCH 
08:30 (plus FILM)

O3th MARCH -
COMPETITION

SAME STRUCTURE



PR, 
MARKETER
MEDIA 

10 SLIDE 
PRESENTATION

WRITTEN SUBMISSION 
(450 WORDS)

FILM

/1
60 SEC FILM

WRITTEN EXPLANATION 
(300 WORDS)

SINGLE DOUBLE PAGE 
SPREAD PRINT AD  (A3 
LANDSCAPE) 

WRITTEN EXPLANATION 
(300 WORDS)

PRINT

OUTPUT

PRESENTATION BOARD:

- EXAMPLE OF USE OF 3  
DIGITAL LED 
COMPONENTS

- AN IMAGE 
SUMMARIZING THE 
CAMPAIGN

- WRITTEN 
EXPLANATION (600 
WORDS)

DIGITAL



1. Design: Creative Idea (50%), Execution (50%)
2. Digital: Creative Idea (50%), Strategy (25%), Execution (25%)
3. Film: Creative Idea (50%), Strategy (Incl. Insight) (30%), 

Execution (20%)
4. Print: Creative Idea (50%), Strategy (Incl. Insight) Relevancy to 

Brief (20%) Execution (10%)
5. Marketers: Interpretation (40%), Insight / Breakthrough 

thinking (40%), Creative Idea (20%)
6. Media: Creative Idea (40%), Strategy (40%), Execution (20%)
7. PR: Creative Idea (30%), PR Strategy (40%), PR Execution (30%)

JUDGING CRITERIA:



1. Competitors must be 30 years old or younger (born 
after June 26, 1995).​

2. Students and higher education attendees (except 
those who are employed by an agency while 
studying) are not eligible to participate in the 
Young Lions competition.​

3. Proficiency in English, both spoken and written, is 
essential.​

4. Each team consists of 2 members.​
5. At least one member from each team must attend 

the category briefing.

ELIGIBLES:



TIPS &
TRICKS



YOUNG CANNES LIONS IS ABOUT
DISRUPTION & CULTURAL 

RESONANCE.



IT’S NOT ABOUT BIG BUDGETS;
IT’S ABOUT BIG IDEAS. 



DO YOUR RESEARCH. 
DON’T GET STUCK 

ON YOUR FIRST IDEA.*
*BUT SOMETIMES IT’S WORTH RETURNING TO IT

HOW TO WIN?



INSIGHT IS EVERYTHING: 
DIG DEEP, FLIP THE COMMON 

NARRATIVE!   

HOW TO WIN?



KNOW YOUR BRAND 
& KNOW YOUR PRODUCT  

HOW TO WIN?



WTF
/dʌbljuː-ti-ɛf/

Unexpected, mind-blowing 
insight or execution.

Pro tip: Know your task in 
and out: read your brief 
again, again and again. 

FTW
/ɛf-ti-dʌbljuː/

Sparks real-world engagement 
and impact for to win.

Pro tip: Keep it clean & simple: 
can the idea be explained in 
one powerful sentence?

/ˌoʊ-ɛm-ˈdʒiː/

Makes people laugh, cry, 
rage, or act.

Pro tip: Know your audience, 
and know how to engage 
them.

OMG

THE POWER FORMULA



DIG INTO THE 
CATEGORIES   



We’re looking for innovators who can weaponize cutting-edge tech to 
crack the partner's brief. Show us a creative solution that doesn't just keep 
up with the digital evolution, but it leads it.

Let’s deliver a clear idea, a journey and touchpoints! Make sure it’s all 
clear for the jury how the idea will work. 

DIGITAL CATEGORY



1. Everything is digital, but nothing is just 
digital

2. One touchpoint isn’t enough
3. Feasibility isn’t everything, but it does help
4. Be in the know with digital trends
5. Find a real issue to tackle, but don’t let the 

issue dictate the narrative

DIGITAL CATEGORY



Film original footage and create an ad that responds to the brief in a
creative way.

FILM CATEGORY



1. No story, no real effect
2. Make your insight come to life
3. Don’t use copyrighted content
4. Keep it tight and impactful
5. Do you really need a VO? 
6. You don’t have to be a DOP / editor / sound 

engineer, but film knowledge does help to 
get your story across

FILM CATEGORY



Come up with a concise, direct and effective campaign. 

The partner drops the brief and outlines the mission. From there, it’s on 
you: build a product or service fueled by deep brand intel. We’re looking 
for the triple threat: unmatched creativity, crystal-clear vision, and real-
world feasibility.

MARKETERS CATEGORY



1. Strategy above all… 
2. …not to mention data 
3. Focus on brand building: make it impactful, 

beneficial & relevant
4. Be creative how to tell as a story

MARKETER CATEGORY



Showcase your strategic thinking and innovative approach!

We’re looking for a strategy that doesn't just play the game, it changes it. 
Map out your media mix, prove you can drive real engagement, and show 
us how bleeding-edge tech and raw consumer truth collide to create a 
winning campaign.

MEDIA CATEGORY



1. Do your research
2. Know your audience
3. Go beyond planning
4. Media creativity is creativity: think about 

how your channel(s) can become the idea

MEDIA CATEGORY



Your mission? Redefine PR by engaging audiences in ways they’ve never 
seen. Build a presentation that hinges on a singular, fearless hook and 
map out its evolution from a simple idea into a huge story phenomenon.

PR CATEGORY



1. Focus on authenticity and impact
2. Leverage current trends and issues
3. Think about paid, earned media and buzz 

too

PR CATEGORY



Come up with an eyecatching design and compelling copy that reflects 
the
competition partner’s brand identity and values. 

Creative skills to be tested.

PRINT CATEGORY



1. Focus on a single-minded idea 
& craft it well

2. Wise & sexy typography
3. A headline won’t solve it all
4. Don’t decorate:  mean every detail
5. Think in your format

PRINT CATEGORY



WHAT 
ABOUT 
AI? 



Don't let the AI wag the dog. If the 
tech drives the concept, the end 

result will feel empty.



USE AI TO
● Help your research
● Rule out clichés or 

obvious choices
● Check spelling & 

grammar
● Create visually stunning 

layouts & presentations
● Demonstrate your kick–

arse idea 

● Write your entire presentation
● Write entire scripts
● Write your creative copy proposals
● Fully design your layouts
● Generate meaningless filler 

content
● Essentially, make it aid you in your 

endeavours, but don’t let it do 
your job: we’re interested in what
you can do

And let us know if you did use it. 
We’ll know. 

DON’T USE AI TO

BE (ARTIFICIALLY) INTELLIGENT



LET’S ROAR OUT THE
BEST IDEA YOU CAN!



LAST YEAR’S
EXPERIENCE



1. Set the bar to a global level!
Check out international Young Lions submissions as well to prepare!

2. Prep smart, design hard!
Create your presentation template in advance to maximize every minute!

3. Schedule like a pro!
A great creative idea is a must, but leave enough time for execution too.

PRO TIPS

https://www.lovethework.com/work-awards/results?festival_name=Cannes+Lions


4. Zoom out & ask tough questions!
What would the jury point out?

5. Rehearsal is KING! 
Minutes fly by faster than you think.

6. Give it everything you’ve got!
Passion is the secret sauce.

+1 Not shortlisted?
Listen to others presenting and get ready for next year's competition!

PRO TIPS



4. For more inspo, here’s a podcast
https://www.youtube.com/watch?v=80BiABRa7O0

PRO TIPS

https://www.youtube.com/watch?v=80BiABRa7O0


WINNER
WORKS IN 
CANNES   



DIGITAL WINNER



FILM WINNER

https://www.lovethework.com/en/yo

ung-entries/victoria-has-a-secret-

1261

https://www.lovethework.com/en/young-entries/victoria-has-a-secret-1261
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MARKETER WINNER



MEDIA WINNER



PR WINNER



PRINT WINNER



SEE YOU SOON!
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