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WELCOME TO
YOUNG LIONS 2020

Young Lions 2020 is here to help you. It provides a flexible global framework
for you to hang your amazing local Young Lions Competitions from. It will
allow us to raise the profile of the Young Lions Competitions over the coming
years, protecting the integrity of the Lion and ensuring the competition is fair
for all, globally.

We are looking to align the competitions in three key ways:

1) Application

2) Timing

3) Deliverables

This kit contains eligibility criteria, timelines, competition processes,

deliverables, brief templates and a judging criteria for you to use.

We hope you find it useful.

Team Young Lions



CANNES @’)
LIONS

SCHOOL

ELIGIBILITY

1) The Young Lions Competitions must be open to everyone in your
country if they fit within the age and profession criteria.

2) Teams cannot be rejected entry because they are not part of an
association, professional body or collective.

3) Teams are only able to compete in one competition at Cannes Lions
even if the dates of the competitions do not overlap

4) Teams can compete at Cannes Lions in consecutive years if they are to

win their local competitions more than once.
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ELIGIBILITY

DESIGN

To be eligible to compete in the Design competition the team must be made up
of two young professional, age 30 or under, born on or after 22 June 1989
working in creative communications /advertising/ digital agencies.

Freelancers will be accepted to compete in this competition.

In-house creative teams from client companies will be accepted to compete in
this competition.

DIGITAL

To be eligible to compete in the Digital competition the team must be made up
of two young professional, age 30 or under 30, born on or after 22 June 1989
working in creative communications /advertising / digital agencies.

Freelancers will be accepted to compete in this competition

In-house creative teams from client companies will be accepted to compete in
this competition.

MARKETERS

To be eligible to compete in the Young Marketers competition the team must
be made up of two young professional, age 30 or under, born on or after 22
June 1989 working for client companies that engage the services of advertising
and communications companies (i.e. Intel, Coca-Cola).

We do not accept advertising agencies to compete in the Young Marketers
competition.

Freelancers are not eligible to compete in Young Marketers.

MEDIA

To be eligible to compete in the Media competition the team must be made up
of two young professional, age 30 or under, born on or after 22 June 1989
working for media agencies or specific in-house media departments in
agencies.

Freelancers will be accepted to compete in this competition.

In-house media teams from client companies will be accepted to compete in
this competition.
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ELIGIBILITY
PR

To be eligible to compete in the PR competition the team must be made up of
two young professional, age 30 or under, born on or after 22 June 1989 working
for PR agencies or specific in-house PR departments in agencies.

Freelancers will be accepted to compete in this competition.

In-house PR teams from clients will be accepted to compete in this competition

PRINT

To be eligible to compete in the Print competition the team must be made up
of two young professional, age 30 or under, born on or after 22 June 1989
working in creative communications / advertising/ digital agencies.

Freelancers will be accepted to compete in this competition.

In-house creative teams from client companies will be accepted to compete in
this competition.

FILM

To be eligible to compete in the Film competition the team must be made up of
two young professional, age 30 or under, born on or after 22 June 1989 working
in creative communications /advertising/ digital agencies.

Freelancers will be accepted to compete in this competition.

In-house creative teams from client companies will be accepted to compete in
this competition.
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TIMELINE

All Young Lions Competitions must follow the below timeline:

JANUARY — FEBRUARY

Local Young Lions Competitions open for application /
register your interest.

FEBRUARY - APRIL

Local Young Lions Competitions take place including the
launch of the brief, competition and judging. Winner’s
announcement may also take place at this time.

MAY

All Young Lions Competition Winners are announced.
(Winners can be announced before this date if competition
is complete)

JUNE
Young Lions Competition Winners attend Cannes Lions to
compete in the Young Lions Competitions
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APPLICATION

All Cannes Lions Representatives must include the following questions in
their application form. This application can be web based or manual.

Data collected locally must be shared with Cannes Lions post Local

competition. Cannes Lions Terms and Conditions must be visible when
collecting data.

First Name

Last Name

Country

Company

Company Address

Work Email

Private Email

Competition

DESIGN
DIGITAL
MARKETERS
MEDIA

PR

PRINT

FILM
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COMPETITION PROCESS

In order for your competition to be deemed a Young Lions Competition it
must follow one of these frameworks:

OFFLINE (LIVE) COMPETITION

If you are running an offline (LIVE) competition you must follow the below
framework:

1) Competitors must receive a new and previously undisclosed brief live by
the competition client.
The competition client can be a Charity/NGO or a commercial client.

2) Competitors must work in teams of 2 either onsite in a controlled
environment or offsite in a location of their choosing.

3) Teams must have no more than 24 hours — 48 hours for the film
competition — from the date and time of their briefing to create their
work.

4) Teams must create and submit deliverables as stated in “deliverable”
section [below].

5) Teams must submit their work either in person or via an online system
by the competition deadline.

6) Teams must submit work anonymously, including competitor name and
Competitor Company.



CANNES@’)
LIONS

SCHOOL

COMPETITION PROCESS

ONLINE COMPETITION

If you are running online competition you must follow the below
framework:

1) Competitors must receive a new and previously undisclosed brief
written by the competition client.
The competition client can be a Charity/NGO or a commercial client.

2) Competitors must work in teams of 2 in a location of their choosing.

3) Teams must be informed of the deadline date and time, as well as how
to submit their work at the point of entry.

4) Teams must create and submit deliverables as stated in “deliverable”
section [below].

5) Teams must submit their work via an online system by the competition
deadline. Teams who do not submit their work by the competition
deadline may be disqualified at the Cannes Lions Representatives
discretion.

6) Teams must submit work anonymously, including competitor name and
Competitor Company.
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COMPETITION PROCESS
TIMELINE

There are 2 options for local Young Lions Competitions timings:
24 HOUR / 48 HOUR COMPETITIONS

Teams must have no more than 24 hours — 48 hours for the film competition
from the date and time of their briefing to create their work.

LONGER TIMELINE COMPETITIONS

In longer form competitions teams can have up to 4 weeks to create their
work this does not reflect the onsite Young Lions Competition process but
can be used in online competition formats if needed.
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DELIVERABLES
DESIGN

An A3 design which will include:

A logo/brand identity including 3 visuals of how this identity would look in the
real world

150 word description of how the brand identity fits the brief

150 word description of how this brand would evolve

DIGITAL

A Presentation Board including:

Example of use of 3 digital Led components, these components could be use of
social media platforms but also any other digital led execution

An image summarising the campaign

A four part written submission (150 words per section)

Campaign Summary

Creative insight - How can creativity help solve the problem using social media
platforms and technology?

Solution - the platforms, technology and tools used and why?

How does it work? - How will the digital solution help answer the brief and
solve the problem faced by the client

MARKETERS

A 10 slide PowerPoint

The written explanation (450 words)

Describe the creative idea/insights (150 words) Research and data gathering
Describe the strategy (150 words) Target audience, media planning and
approach

MEDIA

10 slide PowerPoint

The written explanation (450 words)

Describe the creative idea/insights (150 words) Research and data gathering
Describe the strategy (150 words) Target audience, media planning and
approach

Describe the execution (150 words) Implementation, media channels and
integration, timeline and scale.
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DELIVERABLES
PR

A 10 slide PowerPoint

The written submission (max 450 words)

Describe the creative idea (150 words) Potential for industry impact

Describe the strategy (150 words) Target audience, target media, PR planning,
approach

Describe the execution (150 words) Implementation of PR activities, timeline,
scale

PRINT

Single double page spread A3 landscape print ad (42 x 29.7cm)

The written explanation (300 words)

Cultural/context information (150 words) Please explain any cultural terms,
references or context which you feel need explanation.

Insight (150 words) please explain the insight and strategy behind your work.
Target audience, relevance to the brief

FILM

60 Second Film

The written explanation (300 words)

A short summary of what happens in the film (150 words)

Cultural/context information (150 words) Please explain any cultural terms,
references or viewing context which you feel need explanation.
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BRIEF FORMAT

Below is a suggested brief template for guidance only.

CLIENT

CHALLENGE
What is the business challenge? Include details of the product / service we are
selling plus our job.

TARGET AUDIENCE
Who are we talking to? Describe them succinctly in terms of demographics, job
role, responsibilities etc.

INSIGHT
What is the key thing / nugget that will act as the catalyst for the strategy and
creative work?

STRATEGY
What is our plan of attack?

KEY MESSAGE
What is the single most important thing we want to say? This is our promise to
the customer.

SUPPORT TO THE BRIEF

SUPPORTING POINTS & MESSAGING
What do we have to back up the promise? These are our ‘reasons to believe’.

PERSONALITY
What would the brand be like as a person? Our characteristics, attitudes and
tone of voice.

SPECIFIC CREATIVE DELIVERABLES
What is the communications strategy? Detail specific executions required, their
roles and timings.

DEADLINE

BUDGET
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JUDGING CRITERIA

Below is a suggested judging criteria for guidance only.

Rate the team’s 1-9 on the following criteria (1 — 4 = no shortlist or medal, 5-7 =
possible shortlist/Bronze winner, 7-9 = Gold or Silver winner)

THE CREATIVE IDEA
(50% of vote)
Is the work innovative and surprising? What is the potential for industry impact?

STRATEGY (INCLUDING INSIGHT)
(20% of vote)
Brand relevance, choice of campaign elements, target audience, approach.

RELEVANCY TO BRIEF
(20% vote)
Does the work answer the clients brief?

EXECUTION

(10% of vote)

How well crafted is the work? If teams presented how was their presentation
skill?

THE CREATIVE STRATEGY RELEVANCYTO EXECUTION COMMENTS
IDEA (INCLUDING BRIEF (10% of vote)
(50% of vote) INSIGHT) (20% vote)

(20% of vote)

1-9 1-9 1-9 1-9 -
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TERMS AND CONDITIONS

THE YOUNG LIONS COMPETITION: TERRITORIES

1. Definitions

The following words have the following meanings:

Cannes Lions: Ascential Events (Europe) Limited, c/o Ascential Group Limited, The Prow, 1 Wilder Walk, London
W1B 5AP, United Kingdom, trading as Cannes Lions;

Competition: this local iteration of the Young Lions competition run in the Territory;

Entrant: an individual who, together with one other individual, submits an Entry to the Competition;

Entry: the entry you submit to the Competition. An Entry will not be valid unless it is submitted by two people
(no more and no less);

Festival: the Cannes Lions International Festival of Creativity;

Festival Purposes: has the meaning given in Clause 3.4 of these Terms;

Prize: (a) up to 2 complimentary delegate registrations for the Festival which include full access to the Fes ‘
programme and award shows; and (b) the opportunity to participate in the Young Lions competition at the
Festival to win a Cannes Lions Gold Medal;

Promoter: [ 1;

Terms: these terms and conditions of entry to the Competition; and
Territory: [ ].
2. How to enter

2.1. This Competition is open to residents of the Territory excluding employees of Cannes Lions and
the Promoter, their families, agents or anyone professionally connected with the Competition.

2.2. To enter this Competition, Entrants must: (i) be 18 or over; (ii) be legally resident in the Territory; (iii)
hold a valid passport and be capable of obtaining a travel visa to France at the time of the Festival; (iv) be
working on a paid basis with a creative, marketing, promotional, public relations, media and/or advertising
agency.

2.3. Cannes Lions and/or the Promoter reserve the right to verify the eligibility of Entrants at any time
during the Competition. Failure to comply with any verification procedures will result in disqualification from
the Competition. In the event of any dispute concerning the eligibility of any Entrant to participate in the

Competition, the Promoter’s decision shall be final.
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TERMS AND CONDITIONS

Once registration has been completed to enter the Competition, an Entrant cannot transfer
the registration to a third party without the permission of the Promoter, which may be withheld at its
sole discretion.

2.5. The dates and timing for the Competition are as determined by the Promoter.

2.6. Proof of sending an Entry is not proof of receipt. Hard copy Entries will not be returned to
the Entrant.

2.7. Only one Entry is permitted per Entrant and/or the individuals forming part of an Entrant for

the Competition each year.

3. Entry

3.1. Entries must comply with the specification provided by the Promoter and any additional
rules set out on the entry form. Any Entry which is not submitted in accordance with these Terms or
any other instructions as may be given by Cannes Lions and/or the Promoter will not be accepted.

3.2. Entries must not contain any content which (i) infringes the rights of a third party (including,
without limitation, any intellectual property rights); (ii) is unlawful, threatening, defamatory, obscene,
indecent, offensive, pornographic, abusive, liable to incite racial hatred, discriminatory, menacing,
scandalous, inflammatory, blasphemous; (iii) is disclosed in breach of confidence or in breach of
privacy; (iv) may cause annoyance or inconvenience; or (iv) constitutes or encourages conduct which
may be considered a criminal offence or give rise to any civil liability in the Territory.

3.3. By submitting an Entry, you grant Cannes Lions an exclusive licence to use the Entry for any
purpose related to the Competition and for the Festival Purposes.

3.4. The Festival Purposes which Cannes Lions may, but is not obliged to, carry out are as follows:
3.4.1. screening or publishing the Entry with or without charge at public or private presentations,
in such manner and form as Cannes Lions reasonably thinks fit;

3.4.2. reproducing the Entry in any website or database managed by Cannes Lions and accessible

to any individual or organisation authorised to do so by Cannes Lions;
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3.4.3. permitting third parties to use the Entry, directly or indirectly, to promote the Festival;

3.4.4. reproducing any Entry in a collection of advertisements which may be offered for sale
anywhere in the world, including in the ‘Cannes Lions Archive’ and ‘The Work’. Such a collection may
not, nor may any extracts of it, be copied, marketed or sold by a third party other than Cannes Lions or
any organisation authorised to do so by Cannes Lions. This may include adaptation/translation by a
third party; and

3.4.5. analysing or reproducing the Entry, to create reports or commentaries on particular types or

categories of Entry, for Cannes Lions or third parties.

4. Prize

4.1. The winner of the Competition will be the Entry that the judges decide is the best, most
original Entry in response to the specification provided by the Promoter.

4.2. The Promoter shall notify the winner within 20 days of the Competition closing date, and the
judges’ decision is final.

4.3. Unless otherwise stated by the Promoter in writing, the Prize does not include
accommodation, travel expenses (including, but not limited to, air fare), travel insurance or any visa
costs to attend the Festival, nor does it cover living expenses during the Festival. Attendance at the
Festival is subject to registration as a delegate including, but not limited to, acceptance of the delegate
terms and conditions located on the Cannes Lions website (www.canneslions.com) or such
replacement or successor website as the case may be.

4.4, The Promoter reserves the right to (i) substitute the Prize (or any part of it) for an alternative
of equal or greater value (no cash alternative will be offered); and (ii) amend, alter or cancel the
Competition, in each case at its absolute discretion. In the event that the Promotor amends, alters or
cancels the Competition, the Promotor will use reasonable endeavours to notify you of the same as
soon as reasonably practicable including, where appropriate, on its website.

4.5. In the event that the Promoter (i) substitutes the Prize; and/or (ii) cancels or amends the
Competition, the parties expressly agree that, to the fullest extent permitted by law, Cannes Lions and
the Promotor shall have no liability for any losses suffered as a result and the Entrant shall not be

entitled to any compensation for the same.
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If the winner is disqualified or is unable to attend the Festival or participate in any part of
the Prize, the Promoter and/or Cannes Lions reserves the right to appoint a substitute winner which
shall be selected in accordance with these Terms.

4.7. Entrants are responsible for any taxes payable in relation to any Entry or Prize awarded. If an
Entrant does not pay such taxes that Entrant will be responsible for their payment to the relevant

authorities. We reserve the right to collect taxes and our reasonable costs of collection from Entrants

at any time.
5. Liability
5.1. The Promoter and Cannes Lions each exclude to the fullest extent permitted by law all

liability for any losses, damages, costs and expenses, whether direct or indirect, howsoever caused in
connection with the Competition and/or the Prize.

5.2. Nothing in these Terms will operate to limit or exclude a party’s liability for death or personal
injury arising from its negligence or fraud or fraudulent misrepresentation or for any other liability

which cannot be limited or excluded by law.

6. Data Protection

6.1. Entrants shall co-operate with any reasonable publicity arising from the Competition and/or
the Prize.

6.2. Any personal identifiable information related to an Entrant (including photographic ID)

("Personal Data"), that is collected or processed prior to and during the Competition shall be done in
accordance with the Cannes Lions privacy policy: https://www.canneslions.com/privacy-policy. If at any
time you wish to access, change or delete the Personal Data Cannes Lions holds about you, or you wish
to opt-out of or change the uses of your Personal Data, please contact Cannes Lions at

unsubscribe@canneslions.com.
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TERMS AND CONDITIONS

Governing Law & Jurisdiction
These Terms shall be governed by, and construed in accordance with, the laws of England and Wales
and the courts of England shall have exclusive jurisdiction to settle any dispute which may arise out of,

under, or in connection with these Terms.

8. General

8.1. These Terms constitute the entire agreement and understanding of the parties relating to
the subject matter hereof and supersedes any previous agreement in relation to such subject matter.
8.2. If any provision of these Terms is found to be invalid the invalidity of that provision shall not
affect the validity of the remaining provisions of it, which shall remain valid and enforceable.

8.3. No failure or delay by the Promoter to exercise any right or remedy provided under these
Terms or by law shall constitute a waiver of that or any other right or remedy, nor shall it preclude or
restrict the further exercise of that or any other right or remedy. No single or partial exercise of any

right or remedy shall preclude or restrict the further exercise of that or any other right or remedy.
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