
 
Hey! The usual rum and coke again?!

When was the last time you stepped out of your comfort zone?

For many of us, it's a problem of becoming a “slave” to our habits: once we have something that works,

we �nd it hard to change. It's even more true for Hungarians, where routines often turn into rituals.

Just think about this one: 20 éven át húsleves minden vasárnap. (Soup every Sunday for 20 years.)

Besides according to DoorDash, the top reason consumers order alcohol delivery is to treat

themselves – which makes our moment of disruption even more powerful. We just have to redirect

that moment of indulgence toward discovery.

But how do you break a ritual without breaking the fun?

The Context

ALKOHOL.INFO.HU
DRINK WITH RESPONSIBILITY!

We supercharge the Captain Morgan & coke, the classic combo to shake Gen Z out of their comfort zone.

We remind youngsters (and you too) that comfort is the enemy of discovery. And variety?

That’s the spice (and spirit) of life. Aaaand…. sometimes, it takes a little push (or a tailwind)

to try something new. That is why we leave them with no choice.

We’ll radically overprice the Captain & coke pair inside their favorite apps like Wolt – making it impossible 

to choose this classic mix…

You can only buy it at the original price if you swear you do not mix our Captain with coke.

In fact, if you replace coke and try something new, we'll reward you and your friends with reducing your 

party budget: the more creative ingredients you choose to add, the more discount you'll

get off the Captain Morgan.

Relax! Also, we won't let you and your friends choose things to add to the rum in your basket that don't 

match the �avours.

Idea
#SwearNotToMixWithCoke

Execution
1st
Captain Morgan teams up with relatable content creators to spark a friendly and funny  conversation about 

how hard it is to break habits and leave our comfort zones. The series highlights familiar Hungarian 

customs and ends with the realization that even the rum and coke in front of them is one of those habits.

2nd
We launch the mobile app hijack — and let the outrage go viral as “angry customer” reactions.

On Reddit — text posts and screenshots hit Hungary’s biggest subs: r/hungary (521K) and r/askhungary 

(55.8K). On TikTok — micro-in�uencers post short rants about the “crazy price”.

3rd
In parallel, we roll out interactive digital citylights across Budapest and other major cities — placed 

at high-traf�c transit stops.

4th
Finally, we shift into the follow-up phase — combining education and engagement to help 

audiences re�ect on breaking out of their comfort zone.

We keep the conversation going by asking for their feedback through interactive, social-�rst 

content.

869.800 Ft

Fizetek

Csaba0101

LacaMaca420

nemenvoltam
Srácok ez most így bug? vagy mia szar?!!

Írtál az appban a woltnak?Nekem még nem volt ilyen de ügyfélszolgálat
szerintem tud neked segíteni.

nekem is ez van és azt írták van valami kód
kerestem de nem vágom

1. 2.

We don’t just challenge Gen Z drinkers – we “trap them” (for their own good).

To make them abandon the classic combo, we hijack the digital spaces they rely on the most:

delivery apps and social platforms.

Strategy

Lime
199Ft

Citrom
299Ft

Sprite
399Ft

If you still mix it with Coke,

you’d better be filthy rich or brave

enough to SWEAR you won’t.

How about choosing

something else this time?

There are so many

options to choose from:

more

Here are some alternatives 

to choose from—Coke is the 

past, admit it. And let’s say 

you want to spice things up: 

we offer discounts on our 

rum based on how brave 

you are.

For normal price
you need to swear

not to mix with Coke
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I SWEAR

#SwearNotToMixWithCoke

3.

#SwearNotToMixWithCoke


