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INSIGHT

PEOPLE LIKE TO CONSUME DRINKS THAT ARE FAMILIAR, CONVENIENT AND LIKED BY OTHERS, WHETHER THEY
ARE GOOD OR BAD QUALITY. THE AIN OF OUR CAMPAIGN IS TO GET CONSUMERS T0 BE OPEN TO THE NEW AND
THE OUTSTANDING, BECAUSE A NIGHT OUT DOESN'T HAVE TO END WITH A HEADAGHE.




HOUW IS DON JULIO DIFFERENT FROIN
YOUR FAVQURITE BEVERAGE?




SINCE IN HUNGARY IT1S IMPORTANT TO ENCOURAGE MODERATE CONSUMPTION,

WE ALSO THINK OF THE CONGEPT AS A KIND OF PREVENTION. WE ARE NOT DIRECTLY
DISPLAYING A PRODUCT, AS THE FOCUS IS ON THE LIFESTYLE, THE REFRESHING DRINK
AND TEQUILA MADE FROM QUALITY INGREDIENTS.

THE VISUALS WILL SHOW COMMERCIAL ALCOHOLIC DRINKS AND HIGHLIGHT
THE FACT THAT THERE 1S REALLY NO NEED FOR UNPLEASANT SIDE EFFECTS OR
OVERCONSUMPTION, BEGAUSE A QUALITY DRINK HAS EVERYTHING YOU NEED.

THANKS T0 DON JULIO, YOU'LL REMEMBER YESTERDAY'S EVENING WITH PLEASURE,
BECAUSE LESS IS MORE, SIMPLE AS THAT.



NENA WMINDIG GYOGYNOVENY [NEN KELL,
A MEGOLDAS... (U HOGY NINDIG FAJJON

THE VISUAL APPEARANCE CLEARLY HIGHLIGHTS THE DIFFERENCE BETWEEN QUALITY AND JUNK DRINKS.



SAK EGYSZERUEN

SIMPLE AS THAT

NEM MINDIG GYOGYNOVENY A MEGOLDAS..

HERBS ARE NOT ALWAYS THE ANSWER...

..NEHA A KEVESEBB TOBB..

OUMETIMES LESS 15 MORE...

..NEM KELL, HOGY MINDIG FAJJON

T OOESN'T HAVE TO BURN ALL THE TIE




NENI IINDIG GYOGYNOUENY
A MEGOLDAS..
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NENT MINDIG GYOGYNOUENY

HOGY IINDIG FAJJON




NENT MINDIG GYOGYNGUENY
A MEGOLDAS..

THE VISUALS ALSO VIOR
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HERE'S AN ELEGANT FUTURE OF DRINKING THAT COULD BREAK THE "CURSE’ OF DRINKING MASSIVE AMOUNTS.
[F YOU'VE NOTED ONE THING ABOUT TRE CAMPAIGN, IT'S PROBABLY THAT SOMETIMES LESS IS MORE..
SIMPLE AS THAT.




