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What’s the idea behind
our submission?
This current generation is thrown in at the deep end when it comes to technology. 
Just think about it: the invention of the internet (and smartphones, obviously) is by 
far one of the biggest changes in our lives, right after electricity. While all previous 
generations could slowly adapt to this new kind of connectivity at their own pace, 
Gen Z had to master all of it right away.  It’s a gigantic task because of their unique 
position. And that is exactly why they are in the best position to manage it.  They are 
tech-savvy, always on, reachable 24/7, fluent in every digital language, familiar with 
all the up and coming platforms, and more mindful when it comes to their 
surroundings and society as a whole.

They are the generation that is destined to find balance between digital and 
analog life. 

Our video focuses on the realization and celebration that they are basically living Our video focuses on the realization and celebration that they are basically living 
proof that a balanced life is a better life. Our aim was to show them this fact and also 
to introduce them to Yettel, a brand that can support their goals with services and 
devices.



What happens in our 
video?

It’s a single take video featuring a young woman articulating a sort of 
manifesto about how her generation had to deal with the different aspects of 

the internet when they were growing up.

There are multiple levels of audiovisual distortions (colour effects, 
mismatched narrators, vocal filters) applied to the footage to disrupt our idea 
of an online video made for Gen Z but more importantly: to serve as an 

allegory for finding balance. 

The image and sound stablizes right at the climax of the narrative, when our The image and sound stablizes right at the climax of the narrative, when our 
protagonist states that Gen Z has mastered balance and thus will serve as an 
example for generations to come. The video ends with the Yettel logo and 

animation.



What is the cultural 
context?
We agree that Gen Z is indifferent towards Yettel, nay, every telco brand for a good 
reason. This generation can be far more tech-savvy from the get-go than those 
trying to sell them an idea or a product related to technology and the ways it can be 
used. Yet, the usual technique of approaching them is either derogatory or 
cringeworthy as brands try to imitate their style or even worse, talk down to them. 

What makes matters worse is that they are the ones currently tasked with figuring What makes matters worse is that they are the ones currently tasked with figuring 
out climate change, general sustainability, huge economic fluctuations, global 
conflicts and a post-pandemic world. As we think that their efforts need to be 
recognized and appriciated, we chose to personalize them through a character, yet 
make it obvious that we look up to them, instead of giving a lecture.



Thanks


