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CHALLENGE

The brand is so premium that it is not even in the TGl database.
This means that it's not enough to sell the cocktail itself, you need
an image and a feeling that can anchor it in the mind of the consumer.

e
a drink, but a luxorious =

4

. What makes Don Julio Paloma not just
~ experience? You can't imagine it until you feel it. This is why we
bring this cocktail to those experiences, where we follow our

heart...
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