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(not so)



Challenge /
Insight
Drivers are tempted to text and drive, even
though they recognize its dangers, because the
notification of an incoming text message releases
dopamine in the brain, which creates excitement.

So, it's time to create some real excitement 
around this issue...



Yettel presents:

THE
ACCIDENTAL
EXHIBITON



The idea:
We launch a countrywide exhibition that
showcases the recreation of fatal car accidents
cause by mobile phone use on the very spots
these accidents happened.

It will be a bloody real museum-experience.



Day 1: 
influencer hack
A few influencers pretend to have a car accident
while doing Instagram lives and they completely
disappear, go offline for an entire day.



Day 2: 
wrecked cars 
everywhere
Ads of wrecked cars and car-parts appear on
used-car-selling websites. In their description we
tell the story behind the accident and mention
that anyone who is interested can have a look at
the wrecks at a specific location (one of the
spots of The Accidental Exhibition).

We also work together with the local police
departments that share the usual statements
about the accidents to the media, just like after
any other accident. The difference is that these
are past events.

Lexus 220d ON SALE



 
THE STORY OF MIRA

 
AGE: 22
LOCATION: M3
HER LAST MESSAGE: I'll be
there in 10 minutes!

Mira was driving from Vác
to Budapest. She wanted
to spend the weekend
with her boyfriend...
 

Day 3: 
installations 
reveal
Influencers come back to life, calm everyone down
and reveal the exhibition that can be seen by
anyone for 3 weeks in busy locations, like M3,
Andrássy street and so on. 

At the spots of the countrywide exhibition visitors
can read the story of the victims, how the texting
accident happened.

We disrupted the online sphere first, now we disrupt
the traffic so that everyone could feel the weight of
this issue right where accidents happen.



Influencers

We work with influencers that knowingly drive a car, often even sharing
Stories while being in the drivers' seat. After the hack and reveal, they
educate their followers and spread the message: don't text and drive,
take care of yourself and your loved ones.
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INFLUENCER HACK

day
# 1

GUERILLA WRECKED
CARS ON SALE &

POLICE DEPARTMENT
COOPERATION

day
# 2

THE ACCIDENTAL
EXHIBITION REVEAL

day
# 3

Timeline

STORYTELLING,
EDUCATION,
EXHIBITON

AWARENESS

3 weeks
+



HACK

GOAL:
 

MESSAGE:
 
 
 

PAID:
 

OWNED:
 

EARNED:
 
 
 

REVEAL STORYTELLING

Generate a buzz.
 

 

Texting while driving kills lives.

Reach users with 

The Accidental Exhibition.

 

 

Check out the installations.
 

Reach users with the stories of
the victims.

 

 

Take care of yourself and your
loved ones.

Campaign overview

 

 

influencer & police 

department cooperations
 

 

guerilla wrecked car ads
 

 
 

PR coverage, WOM

__________________________________________________________
 

media and influencer
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PR coverage, WOM, UGC
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