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OURPURPOSE IS TO CHANGE THAT!
I HOW?
LET'S SHAKE THINGS UP!

OUR GOAL IS TO MAKE AN INSTAGRAM BASED BRAND AWARENESS
CAMPAIGN WHICH AIMS TO BRING PALOMA TO AS MANY
GARDEN PARTY CELEBRATIONS AS POSSIBLE.
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We will collab with brands like MARI and Culinaris.

After the last video we'll launch an Instagram filter with
the iconic Don Julio hat and we'll encourage our target
group to make short videos with the filter and upload
it with the hashtags #youmakethemoment
#donjuliopaloma.
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Cheers!
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