


Violence and aggression among
football fans is higher than ever.



But                 gives them a good 
reason to keep their chill.



Fighting for less aggression
with the power of the chillest beer



At a high-stakes football match we give out 
wearable smart necklaces to fans that 
analyze the wearer’s shouts in real time with 
the help of AI.

If they keep it chill and cheer for their team in 
a non-aggressive way, their Coors necklace 
remains blue, so they are chill enough for a 
free can of Coors.



The glowing necklaces will 
inevitably show up in the 
broadcast of the game. 

To tell curious viewers 
about it, we place ads on 
the LED perimeter displays 
that direct them to 
thechillestgame.com.



At thechillestgame.com,
we create a live stream, 
where The VR duo explains 
the stunt, and comments 
the match as a social 
experiment: who will win? 
Red or blue? 



To complement the organic 
UGC from the event, we invite 
football influencers to the 
match to create content about 
the activation and spread the 
word in social media.

Okay I wouldn’t believe it if I didn’t see it 
with my own eyes, but Coors managed 
to get ultras to be less aggressive during 
the game and it makes a huge 
difference for players! 



We provide an opportunity
for sports fans to get involved
at home:

We collaborate with MAX,
so if you watch any sports 
content, you can turn on your 
device’s microphone, and
if you manage to keep your
cool, you get a Coors
discount coupon.



As the word of our activation 
spreads, our ex-footballer 
ambassadors and content 
collabs with football-themed 
pages are ready to join
the conversation to reinforce
the message.

Coors beer has managed to achieve 
what the fines and penalties couldn’t: 
to shut up racist ultras.



Cheers!

Galambvérszín



Violence and aggression among football fans is higher than ever. But Coors gives them a good reason to keep their chill. Fighting for 
less aggression with the power of the chillest beer. At a high-stakes football match we give out wearable smart necklaces to fans that 
analyze the wearer’s shouts in real time with the help of AI. If they keep it chill and cheer for their team in a non-aggressive way, their 
Coors necklace remains blue, so they are chill enough for a free can of Coors.

The glowing necklaces will inevitably show up in the broadcast of the game. To tell curious viewers about it, we place ads on the LED 
perimeter displays that direct them to thechillestgame.com.

At thechillestgame.com, we create a live stream, where The VR duo explains the stunt, and comments the match as a social experiment: 
who will win? Red or blue?

To complement the organic UGC from the event, we invite football influencers to the match to create content about the activation and 
spread the word in social media.

We provide an opportunity for sports fans to get involved at home: We collaborate with MAX, so if you watch any sports content, you 
can turn on your device’s microphone, and if you manage to keep your cool, you get a Coors discount coupon.

As the word of our activation spreads, our ex-footballer ambassadors and content collabs with football-themed pages are ready to join the 
conversation to reinforce the message.

“Coors beer has managed to achieve what the fines and penalties couldn’t: to shut up racist ultras.”


